USA+4 More DMAs - P18+ who Used ROBINHOOD to Buy and/or Sell STOCKS and/or GRYPTO in the past 6 months!

Gomplete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA, MINNEAPOLIS-ST. PAUL,
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[((Items transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]




3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 41.1 years old
(15.9% younger than average) and have a $143,619 (45.6% higher than average) annual household income.
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3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 41.4 years old
(15.5% younger than average) and have a $139,010 (21.5% higher than average) annual household income.
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3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 43.7 years old
(11.7% younger than average) and have a $140,403 (35.1% higher than average) annual household income.
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2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 39.1 years old
(19.6% younger than average) and have a $131,719 (27.3% higher than average) annual household income.
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2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 55. years old
(2.9% older than average) and have a $130,071 (16.% higher than average) annual household income.
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# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

""L', Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 27.6% more likely to

be a college graduate, 41.5% more likely to work full-time, .3% more likely to be married, 21.7% more
likely to be a parent of 1 or more children under 18.
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f," Robin 3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 45.8% more likely to
be a college graduate, 60.6% more likely to work full-time, 15.5% more likely to be married, 105.7%
more likely to be a parent of 1 or more children under 1
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’/j’ Robinhood 3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
- -1.- STl Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 116.2% more likely
. to be a college graduate, 79.2% more likely to work full-time, 18.6% more likely to be married, 86.1%
- more likely to be a parent of 1 or more children under 1
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/f Robinhood 2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
‘-’- Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are .4% more likely to be
= a college graduate, 56.3% more likely to work full-time, .3% less likely to be married, 72.9% more likely
to be a parent of 1 or more children under 18.
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2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 45.8% more likely to
be a college graduate, 37.9% more likely to work full-time, 29.% more likely to be married, 1.% more
likely to be a parent of 1 or more children under 18.
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‘ 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 3.5% less likely to own

their home, 38.8% more likely to own a higher valued home, .2% more likely to have a single-family
home, 8.6% more likely to have a dog.
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3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 8.9% more likely to
own their home, 4.3% more likely to own a lower valued home, 12.1% more likely to have a single-family
home, 35.3% more likely to have a dog.
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£ Robinhooc

i 3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

‘ > Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 10.3% more likely to
own their home, 12.5% more likely to own a higher valued home, 7.3% less likely to have a single-family

‘ home, 5.1% less likely to have a dog.
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2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 1.% more likely to own

their home, 7.4% more likely to own a higher valued home, 10.9% more likely to have a single-family
home, 23.4% more likely to have a dog.
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2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.7% more likely to

own their home, 34.4% more likely to own a higher valued home, 16.1% more likely to have a single-
family home, 3.4% more likely to have a dog.
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# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
E 'T. i “ sn Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 39.3% more likely to
¢ —_— look up D-I-Y advice online, 5.3% less likely to always vote in local elections, 16.5% more likely to belong to
a gym, 7.4% more likely to fly domestic past

-mﬁ Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
A 881%
. 1442 30.6% /01 27.2%
, Registered to Vote D /lean  Republi ILean / None
54.7H (In District of Resi: of These
Presidential Elections: Always
Presidential Elections: i B
& fememizica, o
Recipes / Health Restaurant wedical Home/ Apparel/  JobSearch/  Religion / Education Career Take Online  Electronic Homework  Genealogy Photography Parenting/ unlu Dating E!m‘om: m
u:.:l::;\:g Information ||l:r::;n‘nl vice lv&f‘::ﬂl |m:; Information  Ganden ideas Beauty idess Postresume  Spiriuality |nms;;n Development  Classes Irite m:-:;:r- s[;l::p?:, family advice  Service Local Elections: Always
g prasiciay o) Local Elections: Sometimes AT
» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos m USA wwho Used to Buy/Sell 6mos mUSA
o
@ﬂTop-&‘O past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
. 6 11.2%
RRLLN 15 059 624 16.5%
2 trips 19.0%
157.2%)
3urips 21,560 972
RAUN 17 110,104 i 6.3%
e | 15.3%
3 5-9trips PRETAWED 10.7%
- , i 5,174 3.5% Flew Domestic past year:
= i 10+ trips  EYRLTN I 4.2% Avg. # Domestic Flights:
3.9%
B T il e R o B o o i
Griing-  lawnCare Gamdening  Bicyding  Swimming  Volunteer Hiking - w0 Bowling Iogging - Ccamping ie'llg— Fishing Boaling  GroupFitness Goif Yoga- pilates  Basketbal adukt Followa Competitive Caregiverof Football Tenns  Snowskilmg-  sofiball- Hunting  Organized
Outdoar (Flowers ar Work  Backpacking Null’\cnhu Running Class Continging  Weight Loss Video Gaming Aging Parent Snowboarding  Baseball Road Bace
Cooking Vegetables) Gym Education  Progrem or Relative £
Marathon,
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos = USA o)

USA USA Projection Scarborough R2 2026: Feb25-Jul26 Qual intab 797
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



# Robin hOOd 3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
E ‘“11 Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 21.% more likely to
‘ - look up D-I-Y advice online, 19.7% less likely to always vote in local elections, .6% more likely to belong to
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=
Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
~ L P
41.4% 35.7% 22.9%
Registered to Vote [ Lean lican / Lean / None
{In District of Residence) Democrat “Republican of These
Presidereil Elections: Aoy ——
h h Presidential Elections: i ﬁ’;"
Statewide Elections: Always | Ol
Recipes / Health Restaurant  Do-it-Yourse¥ Online Phone  Medical Home/ Fitness/Diet  Job Search / MD“II Religion / Education  Take Onine  Homework  Genealogy EHecronk  Parenting / E’m'am' m
u::::::;; Information ||l:!~n‘i;l:l\l Advice /:;.:::.n mtv::n; Garden ideas information spirtuality [:;::T chsses n:..::’:)m Imvite  Family Advice ;::;::_ sarvic Local Elections: Always
i sy - Local Elections: Sometimes
» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mMSP 1 who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mMsSP
(.
WmTop-.?O past 12-months Active Lifestyle Activites: Adults 18 or older \M Past 12-months Domestic Airline Trips: Adults 18 or older

: 8.1%
LN 674 300 17.2%

) 29.1%
2trips 14.5%
3 8.6%

: 5.1%
sovies FFCTRE 0%
10+ trips Flew Domestic past year: _
i ' P 2.1% Avg. # Domestic Flights:

Giling-  lawnCare Gardening  Bicyding Boating. Fishing Swimming  Volnwer  Hiking - Ccamping Bowling Se-ng Belongta  jogging- Yoga-Piates  Aduk  GroupFimess Basketbal  Munting  Competitive Camgwerof Followa Snowsking-  Football Tennis Softball-  Organized
Outdoor (Flowers ar Work  Backpacking Health Clubor  Running Continuing Class Video Gaming Aging Parent Weight Loss Snowboarding Baseball  RoadPace

Cooking Vvegewbles) Gym education orRelitive  Progmm (5%,
Marathon,

m who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos u MSP ol

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 56
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



{? Robint i 3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.8% more likely to
look up D-I-Y advice online, 53.6% less likely to always vote in local elections, 19.1% less likely to belong to
a gym, 40.1% more likely to fly domestic pas
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2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

# Robinhood
E’T. E—r— Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 47.5% more likely to
— look up D-I-Y advice online, 21.4% less likely to always vote in local elections, 11.% less likely to belong to a
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2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 14.3% more likely to
look up D-I-Y advice online, 13.6% more likely to always vote in local elections, 10.% less likely to belong to

a gym, 11.3% less likely to fly domestic pas
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23.9% more likely to smoke cigarettes.

3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.6% more likely to use
QSRs past mo., .7% more likely to use Sit-Down Restaurants past mo., 4.% less likely to use Casinos past yr.,
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7 Robin hO 3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 7.7% more likely to use
QSRs past mo., 17.3% more likely to use Sit-Down Restaurants past mo., 10.3% more likely to use Casinos
past yr., 69.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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!; Robmhood 3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 9.4% more likely to use
QSRs past mo., 6.8% less likely to use Sit-Down Restaurants past mo., 9.9% less likely to use Casinos past yr.,
49.% more likely to smoke cigarettes.

Past 30-days QSR Users. Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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2 Robinhood

Past 30-days QSR Users: Adults 18 or older
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2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to

Buy/Sell Stocks/Crypto past 6mos.

Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are .1% more likely to use
QSRs past mo., 7.2% more likely to use Sit-Down Restaurants past mo., 4.7% less likely to use Casinos past

| yr., 21.2% more likely to smoke cigarettes.
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7' Robinhood 2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

[ Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 7.1% less likely to use
QSRs past mo., 18.6% more likely to use Sit-Down Restaurants past mo., 33.% more likely to use Casinos
past yr., 60.6% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

' —1 Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 32.% more likely to have a
401K, 36.6% more likely to have an Auto Loan, 45.2% more likely to Invest/Trade Stocks Online, 13.7% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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# Robinho 3.6% or 141,741 of MSP DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

' Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 42.7% more likely to have
a 401K, 93.3% more likely to have an Auto Loan, 49.% more likely to Invest/Trade Stocks Online, 6.3% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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’{;' Robinhood 3.% or 75,371 of STL DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
E T Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 55.1% more likely to have
. } a 401K, 21.% less likely to have an Auto Loan, 136.4% more likely to Invest/Trade Stocks Online, 40.8% less

likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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2 Robint

2.7% or 53,439 of CIN DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 36.5% more likely to have
a 401K, 103.9% more likely to have an Auto Loan, 71.8% more likely to Invest/Trade Stocks Online, 38.5% less
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

675152 34.9%
496527 25.5%
32.2%
13.6%
15.2%

17.1%
E 10.1%

Financial Services Has and/or Uses: Adults 18 or older

10.6%
Other (Crypto / NFTs / Metals, etc.) m A% dia AT 45%
° s B 2ia00 P . | h
Second Home or Real Estate Property ‘Z;j,? Checking Debitor ATM  Savings  CreditCard  Online Home Home  Refinanced
Account card Account Banking Mortgage Market Deposit (CDs) Improvement  Home
Bonds 1R8% Account Loanor Home Mortgage
5.6% Equity Loan
# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos ECIN = who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos uCIN
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service i B N y
Financol Planner
Online Investing / Stock Trading 2'2;93'3 T L
3,8 7.1%
s s
2 ] 17.
Insurance Agent at a Local Office (not online) 89.
16Z384 a.7% 17.3%
Real Estate Agent % iR i i
0% 63% o 48%
Estate Planning &L 2% " x u B .. |
~ 2 0.0% (*Past 12 Menths) PayPal Debit Card Venmo MasterCard Zelle Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney 10% Express card Messenger
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mCIN # who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mCIN

DMA

Scarborough R1 2026: Feb25-Feb26

Qual Intab 46

CIN
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



2.3% or 45,735 of WPB DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 24.8% more likely to have
a 401K, 21.5% more likely to have an Auto Loan, 23.5% more likely to Invest/Trade Stocks Online, 24.5% less
likely to pay with their Debit Card.

mﬁ ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.) 28%  gq9 23%

0.0%
siccofl ) i o e B 555 o R
Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Personal Loan Studentloan Refinanced  Home
Account card Account Banking Banking Paying  Mortgage Market  Deposit{CDs) Home  Improvement
i .0% Account Mortgage Loan or Home
529 Plan / College Savings Plan & 5.3% Eqity Loan

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos EWPB = who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mWPB

Professional Services sed*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 362,021 18.3%
Financial Planner -
Accountant
Online Investing / Stock Trading .
Insurance Agent at a Local Office (not online) -
L 1
Estate Planning
Real Estate Agent 6%

25.8%
9.4%
6.8%
hL b
o P e

. 5.7% (*Past 12 Menths) visa Zelle DebitCard  MasterCard Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Funeral pre-planning H Express card Messenger
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos uWPB # who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos =WPB
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"% Using for Stocks, Crypto, Using Competitors"

(% Using for Stocks, Crypto, Using Competitors)
Stocks/Options e 86.0%

5,474,714 51.3%
17,623,07 RL7

Fidelity |929/581 36.8%

charles 18.1%
SCHWAB Charles Schwab T 25.6%

Vanguard % 8.1% — /l, RO bi n hQOd

E¥*TRADE T

from Morgan Stanley

Cryptocurrency

JP Morgan é%?-ffgﬂ 13.4% S L _ ﬁ]- ﬂ
Acorns 1,330,97412.5% = # Robinhood Legend

T S Ear
2.8%

Wells Fargo ﬁ'%% ' > 1

Bank of America —

7,69
Stash Bl iow “ USA
T. Rowe Price z’ﬁ‘;ﬁ
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[((Items transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(% Using for Stocks, Crypto, Using Competitors)

|
i -4

Stocks/Options Eﬁ"ﬁg"_ — 95.0%
Cryptocurrency Eﬁiﬁ e 47.4%
Fidelity B <o —

46,049 32.5%

/Z [ Vanguard 9.9%

C ares aries scnwa = =

SCitwap  Creessome # Robinhood
. o N

ﬁ

Wells Fargo %.5% 18.3%
Acorns '8":30 27.5% T ' \‘]. !
E’}T RAD E E*TRADE 7 Rob‘inhuod Legend

from Morgan Stanley 4.2%

Bank of America

#

500

Stash B o
T. Rowe Price % MINNEAPOLIS-ST. PAUL

@0%
JP Morgan _—

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (% Using for Stocks, Crypto, Using Competitors)
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£ Robinhood "% Using for Stocks, Crypto, Using Competitors"
K STI. g ryp 4 P

= P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (%
Using for Stocks, Crypto, Using Competitors)

. 61,312 e
Stocks/Options 14.2%

50,903 67.5%

Cryptocurrency ME- T

i 25,705 34.1%
c/zarles Fidelity 15.5%

19,645
SCHWAB Charles Schwab 0.8%

14,062 18.7%
¥anguard 7.8%
8,065 10.7%

Bank of America 45,34 /I’RObinh.O.o-d

Acoms [e28NI0ST: . i_ll F

E’%T RAD EE E*TRADE 7"017 9'3% - 2SS # Robinhood Legend .

70,611 EERLA
from Morgan Stanley —

26.1%

Wells Fargo 8%

1,820
Stash -

JP Morgan 3.3% ST. LOUIS

. 8580
T. Rowe Price B io%
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"% Using for Stocks, Crypto, Using Competitors"”

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (%
Using for Stocks, Crypto, Using Competitors)
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Stocks/Options 10.4%
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"% Using for Stocks, Crypto, Using Competitors”

= P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (%
Using for Stocks, Crypto, Using Competitors)

. 32,103 e
Stocks/Options  prrer I 1. >

23,142 50.6%

Cha 7'[65 Cryptocurrency ﬂﬂﬂ_ =g

11,634 25.4%

SCHWAB Charles Schwab YT

T.Rowe Price pilsZ3 23.5%

NI 4.1%

Fidelity 1 040 22.0%
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2.2%

4800
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 0 hours, 13 |
minutes and 22 seconds each week with All Forms of Media.

76.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 26 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media. ‘
—

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

syl 56.2%
usa

‘who Used ROBINHOOD to
Buy/Sell Stocks/Crypto past
6mos

y
Reach %:
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 0 hours, 34
minutes and 43 seconds each week with All Forms of Media.

90.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 24 minutes each
week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
s 55.5%
who Used ROBINHOOD to MsP
Buy/Sell Stocks/Crypto past
% of Total Gmoas
Weekly H:M:

o>

Avg. Weekly
Hours:Minutes:
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 6 hours, 32
minutes and 27 seconds each week with All Forms of Media.

85.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 9 hours and 27 minutes each
week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

96.9%

7 Rot

vinhood
= ST

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

% of Total
Weekly H:M:
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£’ Robinhood Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 3 hours, 34 |
v minutes and 3 seconds each week with All Forms of Media.
83.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 10 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 11.5% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
€oncurrent
usoge %: 51.5%
‘who Used ROBINHOOD to ciN
Buy/sell Stocks/Crypto past
% of Total 6mas
Weekly H:M:
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¥
&
&
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Weekly
Reach %:

Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 15 hours,
[ R 53 minutes and 0 seconds each week with All Forms of Media.

E 90.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

97.0%

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
74:53:31
concurrent
usoge %: 52.3%
who Used ROBINHOOD to wPB
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minutes and 8 seconds each week with All Forms of Ad-Supported Media.

74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 7 hours and 41 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Reach %: ==,

Supported Media: Adults 18 or older

usage 58.3%
usa
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 1 hours, 40
minutes and 46 seconds each week with All Forms of Ad-Supported Media.
85.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 7 hours and 44 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.

93.4‘3’: mgx
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7 Pobmhood
minutes and 9 seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 9 hours and 13 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 15.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Reach %: 90.2% ol

Supported Media: Adults 18 or older
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# Robinhoc | Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 6 hours, 27
minutes and 23 seconds each week with All Forms of Ad-Supported Media.
80.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 9 hours and 44 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 1 hours, 51
minutes and 50 seconds each week with All Forms of Ad-Supported Media.
83.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 6 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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/7 Robinhood
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7

hours and 17 minutes each day with All Forms of Ad-Supported Media. 74.4% listen to Local AM/FM
Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
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Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
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News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations
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Non-Premium Cable TV Networks

Instagram

Netflix
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7
hours and 5 minutes each day with All Forms of Ad-Supported Media. 85.8% listen to Local AM/FM
Radio for an avg. of 66.4 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 79.1 minutes/day.

| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7
hours and 16 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM
(Local Radio delivers 15.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7
hours and 46 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM
Radio for an avg. of 83.4 minutes/day. (Local Radio delivers 14.4% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach) Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7

hours and 7 minutes each day with All Forms of Ad-Supported Media. 83.4% listen to Local AM/FM
Radio for an avg. of 56.1 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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74 Robmhood 7,933,842 or 74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 39.% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

- 121,620 or 85.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing
33.% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 62,336 or 82.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 79.1 minutes every day representing
40.8% of all time spent daily with Ad-Supported Audio.
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7 Robinhood - 42,924 or 80.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

- pe—

[l = listen to Ad-Supported Local AM/FM Radio for an average of 83.4 minutes every day representing
54.1% of all time spent daily with Ad-Supported Audio.
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38,139 or 83.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 56.1 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
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| 121,620 or 85.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

/' Rob nhop_d
i_ ] ae = Ms P listen to Ad-Supported Local AM/FM Radio for an average of 66.4 minutes every day representing
33.% of all time spent daily with Ad-Supported Audio.
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| 62,336 or 82.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

' Robinhood
_ir Il >/:}~:a STl listen to Ad-Supported Local AM/FM Radio for an average of 79.1 minutes every day representing
40.8% of all time spent daily with Ad-Supported Audio.
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/4 Robinhood 42,924 or 80.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
KT listen to Ad-Supported Local AM/FM Radio for an average of 83.4 minutes every day representing
54.1% of all time spent daily with Ad-Supported Audio.
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/4 Robinhood | 38,139 or 83.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
BN & listen to Ad-Supported Local AM/FM Radio for an average of 56.1 minutes every day representing
42.3% of all time spent daily with Ad-Supported Audio.
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7 Robinhood 7,933,842 or 74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
[ 3 listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Alternative.
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7 Robinhood

121,620 or 85.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen

ET = to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock,

Hot AC, and Active Rock.
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# Robinhood

62,336 or 82.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, News/Talk/Information, Hot
AC, Classic Hits, and Pop Contemporary Hit Radio.
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42,924 or 80.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Album
Oriented Rock, Alternative, and Adult Hits.
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(Average Week)
Country

Classic Hits

Adult Contemporary
News/Talk/Information
Aduit Hits

Hot AC

Album Oriented Rock
Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Contemporary Christian

Total Persons:

-ﬂl"""
[sss0 | 170 pume
P
_"'

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

= P

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto
past 6mos

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos ECIN

% Time Spent:

(o
i
B e R

s S T o
e M 2
R R B2 S £ R R S S

{axeroge oy

Urban
Contemporary
61.3

Pop
Contemporary
Hit Radio
59.1

News/Talk/Infor
mation
Adult Hits 39.0

48.9

Country
35.8

Album
Oriented
Rock
34.7

Classic Hits
409

Active Rock
38.0

Adult
Contemporary
27.2

Contemporary
Christian
284

Classic Hits

Active Rock 26.9

279

Pop
Contemporar

News/Talk/Infor
mation
283

y Hit Radio
26.5

Urban
Contem

porary
238

Adult Hits
278
Hot AC
25.0

Album Oriented
Rock
276

Urban AC
23.7

Classic Rock
28.1

Country
259

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mCIN

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Country

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/information
HotAC

Album Oriented Rock
Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

CIN

Total persans:

Avg. Hours+Minutes/day with Ad-

- 3 30 Supported Local AM/FM Radio:
g ; Adults 18 or older
m$ m-i“ -
S & Lo wha Used ROBINHOOD to
e L8 Rt
past 6mos
[ ———
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mCIN
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 46

% Time Spent.

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Taverage Day)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Urban
Contemporary
61.3

Pop
Contemporary
Hit Radio
59.1

Classic Hits

Adult Hits 40.9

Album
Oriented

Active Rock

Alternative A

444

Hot AC
44.0

Country
358

News/Talk/Infor
mation
39.0

Adult
Contemp
orary
2367/

Rock
34.7

C

Urban AC | Ro

PLIE] 26.1

Adult
Contemporary
272

Classic Hits

Active Rock 26.9

279

Alternative

Pop
Contemporar
y Hit Radio
26.5

News/Talk/Infor
mation
283

Urban
Contem
porary
23.8

Adult Hits
278
Hot AC
250

Album

Oriented Rock Urban AC

23.7

Country
259

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mCIN
® Share of Everything

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



7 Robinhood 38,139 or 83.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen
B ‘ ) to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
‘ Classic Rock, and Adult Hits.
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Avg. Week A{{mgﬁeo (Persons & % Reach): Adults 18 or older
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5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past

KT 6mos watch Ad-Supported Local TV Stations for an average of 82.7 minutes every day representing

37.7% of all time spent daily with Ad-Supported Video.
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75,996 or 53.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 86.2 minutes every day representing 40.2%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{Imxideo (Persons & % Reach): Adults 18 or older
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49,255 or 65.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 78. minutes every day representing 39.9%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{Imlg;d_eo (Persons & % Reach): Adults 18 or older
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27,094 or 50.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 74. minutes every day representing 26.3%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older
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38,874 or 85.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 42.5 minutes every day representing 22.8%
of all time spent daily with Ad-Supported Video.
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/7 Robinhood 5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
T 6mos watch Ad-Supported Local TV Stations for an average of 82.7 minutes every day representing
37.7% of all time spent daily with Ad-Supported Video.
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. 75,996 or 53.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

7 Robinhood
KT e = M s P watch Ad-Supported Local TV Stations for an average of 86.2 minutes every day representing 40.2%
of all time spent daily with Ad-Supported Video.
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7 Robinhood 49,255 or 65.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i Il % STl watch Ad-Supported Local TV Stations for an average of 78. minutes every day representing 39.9%
of all time spent daily with Ad-Supported Video.
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27,094 or 50.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

watch Ad-Supported Local TV Stations for an average of 74. minutes every day representing 26.3%
of all time spent daily with Ad-Supported Video.
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38,874 or 85.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

watch Ad-Supported Local TV Stations for an average of 42.5 minutes every day representing 22.8%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

faverage week]
Local News - Evening

Total persons:
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Local News - Morning

5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past

6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News

- Evening, Local News - Morning, Game Shows, and Movies.
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7 Robinhood . 75,996 or 53.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
ET watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Local News - Morning, Game Shows, and Local News - Late.
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[ 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
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e = “sn 6mos use Ad-Supported Social Media for an average of 143.7 minutes every day representing 26.4%
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' 110,534 or 78.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 117.4 minutes every day representing 20.1% of all
time spent daily with Ad-Supported Digital Media.
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[ 49,608 or 65.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 129.4 minutes every day representing 25.6% of all
time spent daily with Ad-Supported Digital Media.
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35,187 or 65.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 103.7 minutes every day representing 22.6% of all
time spent daily with Ad-Supported Digital Media.
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[ 36,603 or 80.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 139.6 minutes every day representing 31.% of all

time spent daily with Ad-Supported Digital Media.
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7 Robinhood
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[ 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos use Ad-Supported Facebook for an average of 45.1 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Social Media.
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7 Robin hood

110,534 or 78.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
T : use Ad-Supported Facebook for an average of 36.3 minutes every day representing 30.9% of all time
spent daily with Ad-Supported Social Media.
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49,608 or 65.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 34.5 minutes every day representing 26.7% of all time
spent daily with Ad-Supported Social Media.
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/4 Robinhood | 35,187 or 65.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

== use Ad-Supported Facebook for an average of 22.1 minutes every day representing 21.4% of all time
spent daily with Ad-Supported Social Media.
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# Robinhood [ 36,603 or 80.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
¢ ] use Ad-Supported Facebook for an average of 41.6 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Social Media.
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7 Robinhood 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
5 6mos use Ad-Supported Facebook for an average of 45.1 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Social Media.
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110,534 or 78.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 36.3 minutes every day representing 30.9% of all time
spent daily with Ad-Supported Social Media.
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N use Ad-Supported Facebook for an average of 34.5 minutes every day representing 26.7% of all time
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use Ad-Supported Facebook for an average of 22.1 minutes every day representing 21.4% of all time
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 7,616; Social Media: 6,680; Local TV: 2,803; Non-Prem. Cable: 2,130 reaching
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mo

All Other Digital Media: 11,033;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,914; Social Media: 3,601; Non-Prem. Cable: 2,082; Local TV: 1,545 reaching
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,210;
Social Media: 2,972; Local Radio: 2,765; Non-Prem. Cable: 2,002; Local TV: 1,103 reaching
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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9,119,914 or 85.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos spend an average of 63.8 minutes per day driving, seeing Billboards and Signs. 62.2% Listen to
Local Radio Stations Out-of-Home for an average of 39.9 minutes/
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137,288 or 96.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 94.9 minutes per day driving, seeing Billboards and Signs. 71.7% Listen to Local
Radio Stations Out-of-Home for an average of 40.2 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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67,955 or 90.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 80.3 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to Local
Radio Stations Out-of-Home for an average of 47.9 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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50,248 or 94.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 104.4 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to
Local Radio Stations Out-of-Home for an average of 50.6 minutes/day
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

fAverage Weel
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

SiriusXm

Podcasts

Drug Stores

Spotify

YouTube Music

Pandora

Radio Stations Out-of-Home for an average of 34. minutes/day.
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/4 F—’.()I')il']i?l_(i 9,119,914 or 85.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i

spend an average of 63.8 minutes per day driving, seeing Billboards and Signs representing 38.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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137,288 or 96.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend
an average of 94.9 minutes per day driving, seeing Billboards and Signs representing 51.6% of all Time
Spent with Ad-Supported Out-of-Home Media.
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. Out-of-Home Media: Adults 18 or older
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67,955 or 90.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend
an average of 80.3 minutes per day driving, seeing Billboards and Signs representing 41.6% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older

“"Share of Ad-Supported OOH Media"

100.0%
96.9%

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto
past 6mos

56.2%

35.2%

23.7%

18.8%
woTe 3,884

20.8%
13.5%

n 7.6%
1,275

. —
635,565 148 % 2,437,643 19 235 630 7 522,765
Walking in +nwns, R:siaurams%okars Grocery Stores Shopping Mi:lfoG Stadiums & Arénas Movie Theaters "Podcasts " Gas 4
C?ties, Downtown Stations/Convenience

Stores

OOH Media:
—m———

® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mSTL

ST DMA Scarborough R1 2026: Feb25-Feb26

48
All Graphs and soefa.af Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 1,956 ® Share of Everything
g for Anything  «

[{(items transacted on the Internet past 6 months:Finance/Insurance: Stacks or stock aptions OR ltems transacted on the Internet past 6 months:Finance/Insurance: Cryptacurrency (Bitcain, ete.}) AND Investment institutions use: Robinhood)]



7 Robinhﬁg od 450,248 or 94.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an

|average o .4 minutes per day driving, seeing Billboards and Signs representin .5% of all Time Spent
‘ ge of 104.4 mi per day driving, seeing Billboards and Sig p ing 55.5% of all Time Sp
iwith Ad-Supported Out-of-Home Media.
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£ Robint

‘43,888 or 96.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an

average of 63. minutes per day driving, seeing Billboards and Signs representing 44.5% of all Time Spent
iwith Ad-Supported Out-of-Home Media.
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4 Robinhood 137,288 or 96.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
. spend an average of 94.9 minutes per day driving an average of 55.2 miles each day and are 135.5%
more likely to use US 10 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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67,955 or 90.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 80.3 minutes per day driving an average of 46.7 miles each day and are 151.4%
more likely to use Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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7 Fiob&nhqg_d 50,248 or 94.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i 4| spend an average of 104.4 minutes per day driving an average of 60.8 miles each day and are
118.2% more likely to use Winton Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older

71 41017 [ 14.97% 41042 —
175 45223 [P 13.15% 45050 [VISETE—.78%

1-275 - 41042 W 8.16% 45223 F 7.55%
Dixie Highway [BLSOSRCc— 32.8% 45140 [— 7.88% 45221 eSS A%
US 127 (Hamilton Avenue) I 208% 45044 W 7.78% 45203 Eum_ 5.52%
Winton Road [/ 20.3% 45238 M 5.87% 45236 H 4.55%
US 50 (Columbia Parkway) 023% 45152 B gen S52% 41017 m S8
ra71 (T 1o as0s6 BT o 41051 [ e
174 AT 17.7% 41051 . 45005 !'_;”-.4 14% 340%

209,416 21.1%
45056 % 3.04%
p

US 27 (Colerain Avenue) m’_gé“% 45177

US 22 (Montgomery Road) 103%. 45005 45177 [N 270%
Norwood Lateral Expressway [eriy aas " 45240 @ ﬁ 45200 RS 23%%
RedBank Road [SpARen 14.7% 47037 12 El h 47037 [T, 22%
Route 26 [JOFW 11.2% 45040 395 45215 0TS, 2016
Harrison Avenue BPESLS% 45212 N Lea 45209 R 17E%
Route 48 [JREN o.0% 40359 P 274% 45238 B
Loveland - Madeira Road (B3I, 7.9% as229 PO L5%% 45202 EELAR . oo
Glenway Avenue '7’161.796 45069 Ewih 43227 o
Route 42 B sk as122 [ 5% 40601 '{0}522%
Ronald Reagan Cross County Highway 15.8% 41048 ;._?a%,’" 41048 -?fl‘i]a?g:
US 50 (River Road) 12.6% Avg. Hours+Minutes/day Driving: | 45216 ¢ *:.?&367% 45069 mz.n%

78,7% Adults 18 or older 41015 @ 6‘.‘0.82%

State Road 747 (Princeton, Glendale Road) % 0% 45036 &-ﬂ‘ 3.12% i .32%
1675 [BPR0% 41076 85 O52% 45229 JREOTS%
Route 32 {455 Avg. Miles/Day - 45202 s 0:-.798795* 45433 B:S:z.gso%
L Drivng] > 29 45174 M80.78% 45459 5?3'2‘;?2"’

Route 747 Ti5%
who Used ROBINHOOD to e BT
Bridgetown Road E;i’”.‘ 7% “"st"'p::‘::’fw“ 45066 ﬁ 037_33595 45140 . 1%
( !
# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos M CIN SO efa - Shar‘femofnnEyvtehriyntgh ing
- :

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 46
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



#’ Robinhood = 43,888 or 96.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
‘ ’ spend an average of 63. minutes per day driving an average of 36.7 miles each day and are 57.1%
more likely to use Linton Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

New York Times.
{sunday)
13.0

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

2,401,721 or 22.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day

representing 25.5% of all time spent daily with All forms of Print Media.

Total Per

m

-l!'l-'—

mw Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

who Used ROBINHOOD to

Buy/Sell Stocks/Crypto past
6mos

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

g

mUSA

= = ‘ = =
EFEERFEEFEERFEERR
N TR X

m_m.

-
(I
ES

Local Daily
Newspaper(s) (Sunday)
114

New York Times
(Daity)

New York Times 8.0

(Daily+Sunday)
105

Wall Street Journal
{Daity}
81

Local Daily
Newspaper(s)
(Daity
76

Direct Mail
Advertising
(excluding

USA Today (Daily) Magazines

7.2

Catalogs)
7.2

New York Times
(Sunday)
1n7

New York Times
(Daily+Sunday)
9.6

Local Daily
Newspaper(s) Wall Street Journal
(Sunday) (Daity)
12.7 9.2

Local Daily
Newspaper(s) (Daily
8.4

Magazines

USA Today (Daity)
9.0

New York Times
{Daily)
7.6

Direct Mail Catalogs
Advertising 36

{excluding

Catalogs)
74 AL

» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Books

USA Projection

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. Al rights reserved.

Tota persans:

2.6% who Used ROBINHOOD to
0.0% S Buy/Sell Stocks/Crypto past
P 05 fmes

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
Scarborough R2 2026: Feb25-Jul26 Qual intab

musa

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

797

m
m

vg. Minutes/day Spent): Adults 18 or older

New York Times
{Sunday)
130

Local Daily
Newspaper(s)
(Sunday)
114

Local Daily
Newspaper(s)
(Daily
76

Wall Street Journal (Daily)
8.1

New York Times (Daily)
8.0

Local Daity
Newspaper(s)
(Daily+Sunday)
82

Magazines

Local Daity
Newspaper(s)
(Sunday)
127

New York Times
(Sunday)
117

Lacal Da paper(s)

Wall Street Journal

Local Daily
Newspaper(s)
(Daily+Sunday)

(Daity)
9.2 a1

New York Times
(Daily) Magazines
76 75

Direct Mail Advertising (excluding
Catalogs)
7.4

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

soefa.ai

HUSA

® Share of Everything
for Anything é

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

| 40,484 or 28.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.4 minutes every day representing
27.9% of all time spent daily with All forms of Print Media.

Local Daily Newspaper(s) (Daily+Sunday)

20 9

Local Daily Newspaper(s) (Daily 27.0% 14.3%

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Books
All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)
New York Times (Daily+Sunday)

New York Times {Sunday)

Wall street Journal (Daily)  gRESPry

{excluding
Catalogs)

Wall Street Journal
(Daily)

Local Daily
Newspaper(s) {Sunday)
9.0

New York Times

D
USA Today (Daily) ! :]m

New York Times
(sunday)

116

New York Times
(Daily+Sunday) (Daily
8.7 8.9

USA Today (Daily)
9.2

Direct Mail

Advertising

(excluding Catalogs

Local Daily ,z, e
Newspaper(s)

Magazines

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily Magazines

Catalog

Local Daily
Newspaper(s)
(Sunday)

Wall Street Journal
(Daily)

New York Times

8.0 5.9 53 . 13.0

(Daily)
96 78

Catalogs
M ROBINHOOD to MsP
USA Today (Daily) L A
6mos
Meguines - 74%
wwho Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos uMSP

¥ who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

| MSP

Total persons:

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Fime Spent-
555,158 ”
m%;-

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers
New York Times

{Sunday)
9.7

New York Times (Daily) m
NE&YorkTimes | el sindan) Avg. Hours+Minutes/day with Ad. m
Supported Print Media: Adults 18 or older m

New York Times (Sunday)

Wall street Journal (Daily)

catalogs mm
¥
lewspaper(s]
vesanes PSR e 74% o s rOBII0G0 o (e
Books _ 88% e

Direct Mail
Advertising
{excluding Newspaper(s)
Catalogs) {Daily+Sunday)
74 (X}

Locai Daity

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times (Daily)
63

New York Times
(Sunday)
116

Local Daily Newspaper(s) | Magazin
Wall Street Journal (Daily) (Daily es
78 5.9 5.3

Local Daily Newspaper(s)
(Daity
89

Local Daily
Wall Street Journal  Newspaperfs)
(Daity) (Dallyssunday)
96 9.4

Direct Mail
Advertising
New York Times  [excluding
(Daity) Catalogs)
78 72

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos aMSP

DMA Scarborough R12026: Feb25-Feb26 Qual Intab 56
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rughts reserved.
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27,196 or 36.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing
25.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

# Time spent:

m—-
m

M w:nu!a/day with All
ﬂ“ Adults 18 or older
o9

[idisa ] oo
(55273 | cov
(oages | 0% 1

m 2e%
Cerser | ket

w who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

who Used ROBINHOOD to
Buyy/Sell Stocks/Crypto past
6mos

WSTL

Wall Street Journal
(Daily)
112

Local Daity
Newspaper(s) (Sunday)

USA Today (Daily)
83

New York Times
{Daily+Sunday)
88

111

Local Daily
Newspaper(s)
(Daity Magazines
19

Direct Mail
Advertising
(excluding | Catalo Newspaper(s)
Catalogs) s (Sunday)
6.7 43 118

Local Daily
New York
Times (Daily)
73

Wall Street Journal
(Daily) Catalogs)
75

USA Today (Daily)
83

Lacal Daily
Newspaper(s)
Magazines (Daily

New York Times 3 78
(Daity+sunday)
9.3

Direct Mail Catalogs
Advertising 3.5
(excluding New York

Times (Daily)
9.2 6.9

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

HSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

Totof persons:

% Time spent-

e | el o ¢
s iz el
e 17,19

MF

m-!!! I Avg. Hours+Minutes/day with Ad-
m - 8% — Supported Print Media: Adults 18 or older

New York Times (Daily+Sunday)

New York Times (sunday)  [EERA PR REETTT Lo-v a.4%
All Local Weekly Newspapers m% m
Cotaiog: PR I 2.7% o et RoBAEOD
oo R 888 o

wwho Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mSTL
Scarborough R1 2026: Feb25-Feb26

DMA Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

Wall Street Journal
(Daily)
1.2

Local Daily
Newspaper(s)
(Sunday)
11

Local Daity
Newspaper(s)
{Daily+Sunday)

82 Local Daily

Newspaper(s)

Local Daily
Wall Street Journal  Newspaper(s)
(Daily) {Daily+Sunday)
9.2 84

New York Times
(Sunday)
10.2

(Sunday)
118

Local Daily New York Times
Newspaper(s) (Daily (Daity)
79

Direct Mail

Local Daily
Newspaper(s)

Advertising
(excluding

Magazines

7.6

Direct Mail
Advertising
{excluding Catalogs)

New York Times
(Sunday)
1.7

Magazines
82

(Daity Catalogs)
78 75

New York Times (Daily)
6.9

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

soefa.ai

mSTL

* Share of Everything
for Anything 5
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12,465 or 23.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing

30.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Med.ra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per{s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

% Time spent

g
-
o)
ol
R
2

F Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

mm
Sy - 014

P05 M o S st
R

6mos
m who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

m
m
m
m

CIN

mCIN

Local Daily
Newspaper(s)
(Sunday)
100

Local Daily
Newspaper(s)
(Daily+Sunday)
7.4

Magazines LsATode; Daby}

838

Direct Mail
Advertising (excluding
Catalogs)

82

Local Daily
Newspaper(s) (Daily
73

Times
(Daily+Sunday)
6.5

New York
Times (Daity)
64

Local Daily
Newspaper(s)
(Sunday)
11.8

New York Times
(Daity+Sunday)
8.8

USA Today (Daily)
87

Newspaper(s) (Daily

Magazines

Local Daily

Local Daily (excluding
Catalogs)

7.9 7.6

Catalogs
3.4
New York
Times (Daily)  All Local
69 Weekly...

® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

ECIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

DMA Qual Intab
All Graphs ond soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rrghrs reserved.
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who Used ROBINHOOD to
Buy/Sell Stocks/Crypto past
6mos
# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
Scarborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-

2 ¢

Supported Print Media: Adults 18 or olderm

0:12 ]
mCIN

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
10.0

Magazines
88

Direct Mail Advertising
{excluding Catalogs)

82 Hewspaperis)

Local Daity
Newspaper(s)
(Daily

74 2.3

Wall Street Journal (Daily)
78

New York Times (Sunday)
6.6

New York
Times
USA Today (Daily)
75

Local Daily
Newspaper(s)
(Sunday}
1.8

New York Times
(Sunday)
10.8

New York Times
(W'S:l'lv}

Local Daily Newspaper(s)
(Daity
7.9

USA Today (Daity)
87

Wall Street Journal
(Daity)
B7

Direct M

Catalogs) Magazines
7.6 7.2

New York Times (Daily)
6.9

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

soefa.ai

mCIN

® Share of Everything
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£ Robinho

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

6,984 or 15.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing
20.5% of all time spent daily with All forms of Print Media.

Totol Per

PERTS i v

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used ROBINHOOD to

P R T i mangensan
6% 6mos
o

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

WPB

Magazines
18.7

USA Today (Daily)
17.9

Wall Street Journal
(Daily)
139

Local Daily
Newspaper(s)
(Daily
87

New York Times.
(Daily+Sunday)
81

Local Daily
Newspaperis)
(Sunday)
13.0

Direct
Mail
Advertisi
ng
{excludin

e
Catalog...

Magazines
8.4

Local Daily
Newspaper(s)
(Daily

USA Today (Daily)
8.4 81

Wall Street Journal
(Daily)
9.7

= Catalogs
Local Daily 40

Newspaper(s) New York Times New York (excluding
(Sunday) {Daity+Sunday) Times {Daily]  Catalogs)
12.1 9.5 7.8 7.0 Al

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

DMA

Total persons:

_—mv-
m

F

m-, “iic
T 0

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
Scarborough R2 2026: Aug25-lul26 Qual Intab

who Used ROBINHOOD to

Buy/Sell Stocks/Crypto past
6mos

=WpPB

wrB
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Avg. Hours+Minutes/day with Ad-

VA
4.8%
Supported Print Media: Adults 18 or olderm
m

53

10.0%

vg. Minutes/day Spent): Adults 18 or older

USA Today (Daily)
17.9

Lacal Daily Newspaper(s)

Wall Street Journal (Daily)
13.9

New York Times Local Daily
(Sunday) Newspaper(s)
9.4 {Daily
87

Local Daily
Newspaper(s)
(Daity+sunday) (Daily)
93 6.8

(Sunday)
13.0

New York Times
(Daily+Sunday)
8.1

Direct Mail

New York Times

Wall Street Journal (Daily)
9.7

Magazines:

Local Daily e

Newspaper(s)
(Sunday)
121

USA Today (Daily)
8.

New York Times
(Daity+Sunday) Local Daily Newspaper(s)
a5 (Daily )

8.1 Direct
Mail
Advertisi
ng
(excludin
New York Times Local Daily Newspaper{s) g
{(Sunday) (Daily+Sunday) New York Times (Daily) Catalogs)
112 87 7.8 X]

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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mRObinlkq%d =“sn "Advertising Actions"

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

'10:7 6.27682
Websites
Broadcast, Cable, & Sat TV
Direct Mail
Video Streaming Services
Local AM/FM Radio

Podcasts

33 734 461 12.3%

Local Broadcast TV
Audio Streaming Services 29 150,779 10.7%
Cable TV Networks

Billboards

Newspapers 29,788,977 10.9%

® P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE 7g5hoppedNi5|tedlBought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Feb25 -Jul26  Qual Intab:

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. so e a . al for Anything =

USA

27,510,825 10.1%

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Broadcast, Cable, & SatTV
BisecEial
Social Medis
Cable TV Networks
Local Broadcast TV 555'519 15.0% .
Websites gty — 33.9%
Billboards gemeere ;
Podcasts

458,155 11.7%

Audio Streaming Services

1‘11

Video Streaming Services 562,425 1540 1

Newspapers Q228 o 157% MINNEAPOLIS-ST. PAUL

¥ P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

N P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 56 3 Shave of ‘EVEryERinG
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a o al for Anything o

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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5d e S'I'l Advertising Actions

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Broadcast, Cable, & Sat TV
Direct Mail
Boctal Haill
Cable TV Networks
LocalBioadcast TV
Podaits

Websites

854,336 34.0%

Billboards 312,727 12.4%

Newspapers 326,802 13.0%

Video Streaming Services
Local AM/FMRadio  gSestes v ST. LOUIS

264,736 10.5%
m P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 48 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything =

Audio Streaming Services

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



7 Robinhood . . .
"ud c I N "Advertising Actions"

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

o E— ——]
-

Broadcast, Cable, &SatTV g 23.4%

626,672 32.2%

Websites

Social Media

276,111

696,452 35.8%

Local AM/FM Radio F I
Podcasts 164;2 47 8

Cable TV Networks

Audio Streaming Services

165,451
Video Streaming Services 225,776
Local Broadcast TV gt
Direct Mail e
Billboards ieee |
Newspapers

218,862 11.3%

M P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 46 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright ® 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything o

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



g RO‘“”*‘;%@ — "Advertising Actions"
= I P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites | 673 568 34.1% 7
SocialMedia g=apmn 38.3%
Broadcast, Cable, & Sat TV grrgom 24.2%

Cable TV Networks gy :
Local Broadcast TV 233 956 14.6% -

Direct Mail 565,986 ey

Video Streaming Services

283 011 14.3%

Local AM/FM Radio 275,067

Newspapers

Audio Streaming Services

188 892 9.6%

Podcasts WEST PALM BEACH-BOCA RATON

Billboards

= P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R22026: Aug25-Jul26  Qual Intab: 53 f Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



